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NUMBERS

Located predictably at each entrance assist visitors and shoppers to reach their
destination and can help satisfied customers generate referrals. A legible street
address is important for radio, print, and web-based promotion to get the
prospective customer through the door.

Plocing the numerical address of yvour business in
% ar ieast oneg locdtion (such as over the door) makes
% ol | arh location (such he d ke
good sense for business, safety arnd security regsans,

Easy-to-see address identification is also a low-cost security enhancement
Eliminating confusion reduces police and fire department response time,

Businesses thar advertize showld afso ploce the
aumerical address near the business hamea,

Address identification can be in several locations, but at least one place should
be lluminated at night. The transom, side wall, awning, projecting signs often
include illuminated address numerals. Owver-the-door transoms are the first place
people generally look, so it is the most logical, helpful location.

Businesses with an address absent or too small or
dants | opplied in o typeface that is not legible - are far more
difficult for prospective customers to find

The Design Review Advisary Board can assist business owners, As new businesses
open and existing ones update, DRAB may be of help to business ownears
interested in high-quality graphics, illumination, and design for their sign art.

Address

Place storefront address numbers on the transom above storefront doors. Bullding addresses can
be located with the building name an the transom above the main entry, or on an architectural
elemeant on the Ffacads in alternative, ; resses may be located in the entry floor. Ar
materials for address inted or vinyl numbers on glass, wood or metal dependi
the facade materia

General Guidelines:

= Minimum 6" in height
- Preferred placement locations
= on the surface of the main entry
- ower the main entry
= on architectural feature within 10" of the
main entry

Example of appropriate Fonts:

79 W Mill Rd.

(Gill Sans Bold)

3300 W Mill Rd.

(Myriad Pro)

815 E Mill Rd.

{Minion Pro)

ETTT review

Cut Out The number g




freestanding
sign

components

design
elements

can DRAB
help?

Free standing outdoor signs are usually the main identification for businesses
and shopping centers. Pylon signs are one or twa pole structures and are
sometimes quite large and elaborate. Monument signs typically consist of a
salid structural base with a framewaork of the same material. They generally
have backlit flourescent illumination but also sometimes incorporate neon
lighting inte their design.

SOMe LsES may employ amessage board with elecironic
% do! or manual changeable letters to advertise events, sales, or
attractions that occur fora limited time.

Prirnary tenant of development name of logo is placed at the very top.
Secondary Tenants have smaller signs located below the primary tenant.
Street number and street name is should be displayed on pylon signs.

Consideration of the stale and appearance of freestanding

SR signs s important for public safety as well as the gesthetic
gualities. Messages on these signs should be dear and not
cluttered by excessive information,

Pylen signs should be designed to match or complement the colors

and architectural features of the adjacent building. Incorporate similar
architectural elements at top, sides or hase to frame the sign. If a sign containe
listings for multiple tenants, the infermation should be presented in a clear
and consistent manner.

For visibility. message should be limited to the name and
street address of the business, with o logo and/or message
do's board. Other messages such as services or products offered,
\ phone numbers, sales or promotions, or slogans, are
1 discouraged. in Dedhom only public service information
may be conveyed via g digital sign.

The Design Review Advisory Board can assist. As new businesses apen and
existing ones update; DRAB can be of help 1o business owners interested in
high-guality graphics, illumination, and design for their sign art.
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General Guidelines

Location: Freestanding signs are be placed

at the entrance to parking lots or driveways
perpendicular to the streat. The base of the sign s
usually landscaped, Sign a landscaping should
lock sight limes at the driveway or clrculation
tisles. No portion of I tanding signs should be
lacated an ar above the public right-of-wway, All
parts of freestanding signs should he located at
lpast five feet from any proporty lina.

Area: Freestanding signs should use between 5 [o
10 percent of its area for address identification,

Lattars: Letters and numbers shauld be at least six
(6} inches high and be legible from the street

Projection: All parts of freestanding signs should be
located at least ve feet fram any property line

Lighting: Freastanding signs are to be axtarnally
IHuminated.
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The signband above the starefront, or on the transom panels above the display
windows, Signband wall signs are traditionally the most prominent graphic
feature of shopping streets. Buildings with multiple tenants should create
graphic standards, The sign program need not be uniform, but it showld
enable changes when turnover cccurs without damage to the facade.

The over-the-shop signband typically fits inlo the
facade below the second stery windows, Often
placed abave the display or the main entrance.

Pedestrians across the street and passing vehicles have the best view of the
business name on the signband, so the message size has to be calinrated
to the width of the street. Regardless of size. the sign should not cover over
architectural features such as windows, pilasters, or cornices,

The signband shauld nat cover over architectural
dont’s | features, This destroys some of the mherent value and
character of a place.

External lighting of the business name presents a more substantial, enduring

appearance than a plastic back-lit box sign. Limit text-based messages to the
name af the business. Products, services, and contact information shauld be

located elsewhers on the shopfront.

The signband showld clearly present the business
donts | name. Resist the temptation to load up over-the-shop
sigrs with promationgl messages,

The Design Review Advisory Board can assist, As new businesses open
and existing ones update ; DRAB may be able te advize business owners
interested in high-guality graphics, illumination, and design for their sign art.

Wall Signs

are mounted aither flush to the building wall o

on to the architectural signband that is often

incorporatéd into the cornice over the ground floor shopfront. Pedestrians across the street have the
| '_\1 the sireat

encouraged. Colors

size has to be calibrated to tf
signs comprised of individual letters mounted on a cornice or wall are specinca

best view of the business name, so the Message

Cut Out Letters 11
IYpEs s of individ

General Guidelines

Location: The top of such signs shall extend no
higher than the bottom of the window sills or
prajected bay located on the second story of the
k:ll.||||llr|l_| face or fourteen feet above the strest level,
whichever is lower.

Arex: The area of the sign should be in proportion
to the size of the building front, Refer to the Town's

Sign Code for dimensional specifications.

Letters: The Copy of such signs shall not be kess
that six inches in height

Projection: Signs shall praject no more than twelve
inches from the principal face of the building.

Lighting: All wall signs should be externally
iuminated.
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ground floor entrance. They are usually designed to be visible by passing
pedestrians, motorists and passengers. Graphics should memorably

caommunicate the business identity in a way that is of interest when viewed
at a variety of speeds by walkers, riders and drivers.

Projecting signs of na grearer than 4 sq ff are
do% | aliowed in Dedhams LB, GB, and CB zones and

showld be encouraged anywhere where pedestrian
dctivity (s expected.

Signs can be either rectangular panels or can be crafted into shapes that
represent the business, Symbols, such as eyeglasses for an optometrist or
the sombrarro-wearing logo/ silhouette integrated into the sign at the right

cammunicate a more dynamic and immediately legible message than
similarly-sized signs with more words,

The colors, symbrolism, and shape tell passersby:
dok “This is @ Mexican restaurant? Withoul reading a
word = mast could aisa form an apinion an the food

ard the price range: big steps on the way to deciding fo
stop and wisit,

Externally lit signs provide an attractive, enduring appearance, putting
the emphasis an the identity image and lessens distracting glare. Though

internally illuminated projecting signs are increasingly popular, they tend

to be associated with commerce that is purely automokile dependent and
do not belang everywhere.

Signs with a fot of words seldom have a chance to
donts | get the message acvass. For exampls, an average, a

mataristean only absorh abaut 4 wards of @ starefront
shgn,

Thelesign Review Advisory Board can assist business owners interested in
improving, repairing, or replacing their projecting signs. DARE can help by

clarifying permitting requirements, by identifying funding rescurces, and
by providing design guldance.,
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Winpows

A street of shopfront windows that each present an invitation to passers-by
fs attractive to both customers, but also as a place for businesses to locate
and expand. Deslgn the window display to do all 3 of its jobs, 1) PRESENT the
name of the business, I} DISPLAY representative merchandise, 3) INFORM
about promotional events ar sales

Keep the shopfront window clean and uncluttered ro

de help focus artention on the merchandise, A passerby
should ke able to glance at a shoplront window and
quickly understand what the shop is sefling.

Window shopping happens at all times of the day and night, and from
different distances, A cluttered dark shopfront prevents people from getting
a ook at your merchandise as they walk by or drive past - discouraging
future custemers.

v Obscurimg the view thrawgh the shopfront windows
dont’s discourages new custorners who would feel saferin g
store they could seeinto

Mostretall purchases are made in the early evening, when window displays

are most engaging. During evening hours, well designed shopfrant displays
sell - even when you are closed.

Lighting the shopfront windows and display lets
\ dok |vour shopfront present your offerings to patential
. clistamers even when you are closed,

The Design Review Advisory Board can assist, As new businesses open
and existing ones update; DRAB may be of assistance to business owners
interested in high-guality graphics, illumination, and design for their sign art.

Shopfront Windows

A window can effectively d \I-EI:I'.' merchandise all the way

of the stare and every spot

into the store
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ELemenTs

In an enclosed mall doors don’t matter, but an the Avenue every customer
must operate an entrance door on her way in. A dirty, flimsy, uncooperative
door presents a negative Impression, A solid, sparkling clean, smoothly
operating door with a high quality hand hold, knob or push bar just feels
good. Upgradefreplace entry way and door hardware regularly.

Lettimg the entry door fall into disrepolr sendsa

donts strang stgnal te the consumer about the quality
of the shop. Covering the sight-line to the interior
creates a feeling of wncertainty for the would-be
CONSUMEr,

Awnings add color, and limit reflection an the shopfront glass (making it
easier to see offerings withinl and create opportunity for promotion and
business identify signage. Mylar/Plastic backlit "waterfall” awnings are
discouraged.

Fabric Awnings convey a sense of enduring queality
dos | ond care. They can alio provide shefter from the
elerments for passing pedesrrians.

F

Temporary signs are for promotion of short term, time-limited offerings.
Graphics and colors can be mare bold and materials more ephemeral than
usually used for business identity graphics,

Temporary signage, such as barners and sandwich
boards should communicate information obout

) do’ | promations, sales and current “ipecial” offerings.

. However, they should not be ar obstruction fe
pedestrians and are nat the place for prmarny
busimess identity.

The Design Review Advisory Board can assist business owners interested in
improving, repairing, or replacing their projecting signs. DRAB can help by
clarifying permitting requirements, by identifying local resources, and by
providing design guidance.

ELEMENTZS

Top 5 things that can improve your Storefront

Here are five simple measures that will help make your storefront the

Light ¥Your Signs Well %o Awnings fwning

are all quite different in character glare and

and no sinake desian sotution will it windows Impnoing The vies o

ewery building. & waniaty ¢
hnigques can B psed

Display your Merchandise The

goal of the shopfront display win

General Guidelines General Guidelines

Light wsing an external

General Guidelines
- Showld be made of a material that - Paper window signs, o1 exterior Signa in the windows sheuld allow

General Guidelines

Incandescent spotlight, gooseneck resembles canvas. banmers, should have a limived pedestrians 1o see inside,
lights, or flusrescent strip - May contain simple lettering. lifespan. - Windows should nat be cluttered
luminaries, = Colors should complement the = Colors can be moare bald, but sull with interfor signs, "less is maore™.
= Back-lit or internally it signs are Buildings and the corridor. consistent with colors used in the = In general, the best retail windows
prohibived, - Placement over Impartant main signage, are large, clear, undivided
- Unsheilded spot lights, neon, and architectural details is prohibited, - Similar graphical elements found windows.
fMlashing signs are prohibitesd. they shauld Tall within existing in the main signage should be = Replacement windows should
= Energy elMiciedt lighting i3 strongly agenings. used in the Lemporary slgnage Lo retain the erigingl size, location,
encouraged. make It more cohergnt. and materials.

— Storm windows should be placed
on the inside, not the oulside.

ETTTE review

Solid Entrance A solid, sparkling

L ! ithly eperating door with
and hodd, knoh or
arade)

replace entry way and door hardwarne

General Guidelines
Glass panel doors ane encouraged,
a0 shoppers can sasily tell whether
the store is open or not, and if it is
safle o enter.

= Flal metal doors and dowes without
glass should not be used,

- Entrances should e handicapped
accessible

= Entrance should not be difficult to
get through because of crowning
merchandise
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From time to time, it is desirable to dramatically change the appearance of a
building. An owner planning a change in use, for example, might conclude

that the features that made for a comfortable family home in the 19205 would
hamper the success of a bike shop, bank, dentist office, or day care operation.
The architectural character and quality can be preserved through this process and
should be designed appropriately,

The salid rofl-down security gates compromise
donts | the character of there Buildings and make the

street darker at night making it more likely that

neighboving businesses will close early 100,

Much of the Town's character was established when the predominant material
was brick and the architecture was ornate, The skills and rescurces to create those
buildings will not be available again. Take the time 1o evaluate alternatives o
simply covering up orlginal ornaments or architectural features,

Boarding up the second floor windows with plywood
dont’s or brick gives the impression that the building is
A dilapidated and unkept, and may give potential
custoimers g pergative impression,

Simply restoring the facade and uncovering some of the orlginal details can be a
cast effective way of adding character to the facade. The second floor is often the

maost neglected in the Tacade, falling victim to plywood or some other form of
covering.

Put the secand foor to wark with merchandising
dos | displays and promotional messages that will be easily
viewed In the evening.

The Design Review Advisory Board can assist business owners interested in
improving, repairing, or restoring their building facades. DRAB can help by
clarifying permitting requirements, by identifying local resources, and by
providing design guidance.

Details such as intels, pedimends, frarnsom
windows, piiasters, columns, partices, or
parchies fwnless the buildings original design
wals madern) are considered as omament, and
should be replaced or added only if the omglngl
facade inclded those efements. fo mod creale
*false histarcism® by adding ornaments that
weve not part of the original building.
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Selected plant materials to be used in the District should reflect the
character of the area and eastern Massachusetts. All landscaping plans
should be prepared by a landscape architect reglstered in Massachusetis.
Preservation of existing planting reduces the need for new materials to
buffer views to and from adjacent sites and uses, and assists in maintaining
a human scale on the site,

A planted edge set, as shawn fere, adds greenimg and
Drovides a wiual barrier betivean pedestmans and cars,
it asto provides shade to pedestrians and parked cars.

dok

Plantings along the roadways should be consistent with the honzontal and
vertical alignment of the wall to create an attractive sequence of spaces.
Special entrances, intersections, building driveways, and key points should
be accented and punctuated by formal plantings to emphasize the space.

Aftractive plantings and fencing can provide o sense of 1
do% | continuity at the sidewalk,

Planting fior the space batween bulkdings and parking lots and at bullding
entrances should be selected and arranged with the intent of creating human
scale outdoor spaces which recognize the pedestrian activity in this zone and the
need to identify building entrances. Planting type and arrangement within the
building entry zone should be sensitive to the desired entry quality, and provide
accentwhile softening and highlighting the building,

Lock of landscaoped edge betwesn the sidewalk
dont’s and parking area creates the impressian that

accammodation of cars Is much maore important than

creating on inviting environment for people walking.

The Design Review Advisory Board can assist buziness owners seeking to
improve the appearance and usefulness of the corridor’s parking facilities, DRAE
can halp by ¢clarifying permitting reqguirements, by identifying local resouices,
and by providing design guidance.

Elements

Landscape Generally, itis desirabde 1o maintain a planted
edge at least 36 inches wide between the sdawalk and
parked wehicles, A range of graundoovers, shrubs, and trees
can provide interest, fragrance, shade, and scala.

Fencing Fencing can provide a sense of continuaty at the
sichewvalie, When nat passible, the the paving edge between
the lat and the sidewalk should be finished in a warkman-
like mannéer and a curb or other roll-step” should present
cars from protreding over the sidewalk.

Site Furnishings The selection of site furmishings may

be part of a begger picture. Consider the appearance of site
lighting, seating, special pavemants, bollards, plarters, trash
receptacles, tree grates, mail boxes and bicycle racks in the
context of neighboring businesses and sureets. Dedharm
business operators are striving to offer mare than “the basics”
of a safe, comfortable public realm. Good street and public
envirenments are memorable - accommoedating busy sireets,
Ively shopfronts, and interesting people - all held together
for & short tirme By the Trame” of the surrounding architecture
and public landscape.  Ata minimum, a considered approach
to public site furnishings would consist of,

1) a eoordinated palate: color, materials, appeatance for
things like site Hghting. s=ating, bollards, planters, trash
recepracles, tree grates, mail boxes and bicyebe racks,

2) crualicy, enduring matenals

31 an expectation that the selections enable continuity with

nearky businesses and the connecting strest.
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Plants and landscape materials

Planting for the space between buildings and parking lots and at building entrances should be selected
and arranged with the intent of creating human-scale outdoor spaces that provide visual interest and
shade.

Parking Arrangement

= Site the building entrance at or close to the sidevwalims - — -

Examples

= Site parking behind mew buildings where possible,  —

= Limit continuows frontage devoted to a parking lot to I
two parking lanes and one travel lane, or abaut 60

= Create shared parking arrangermients thal anticipate that I

different uses have different peak demand hours.

should be designed with the capacity 1o accommodare

|

I

I

« structured parking that Is part of newer bulldings | |
a mibx of adjacent uses. |
|

|
|
|
|
|
o
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